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CYYACHUM CTAH, ITPOBJIEMHA TA MIEPCIIEKTUBHU PO3BUTKY PUHKY
MAPKETHHI'OBUX CEPBICIB YKPATHU

Y cmammi npoananizosano akxmyanvHicms 6UKOPUCMAHHS DISHOMAHIMHUX MAPKEMUHES08UX Cepeicié ma ix
HeoOXiOHICmMb 8 YMO08AX HCOPCMKOI KOHKYPeHyii mixc eupoOHukamu npodykyii i nocinye. Hasooumwcs
Kaacupixayis MapKemuneo8ux cepsicia 3a IHCmpymMeHmapiem, NPoanalizo8ana OUHAMIKA PO38UMKY PUHKY 3d
ocmaHHi Oekinbka pokig. [locniddceHo OCHOBHI epynu npobiem 2any3i, a MAaxKodC MOMCIUGT WIAAXU iX

BUDIUEHHSL.

Kniwouosi cnosa: mapxemune, mapkemuHeo8uil cepeic, nociyed, puHox, npoodiemu OSIbHOCHI, HANPAMKU

PO36UMKY.

IMocTanoBKka mpodJjeMH. Y CYJacCHHX pealTisx
PO3BHTKY TJI00ATBHOTO 1 HAI[IOHATBEHOTO PHHKY
30KpeMa — KOJHM CaMe CIIOKHBAa4d € TOJIOBHUM Y
«BIAHOCHHAX» 3 MIAMNPUEMCTBOM, BUBUYCHHS HOTO
moTped 1 BMIHHS iX 3aJOBOJILHUTH € OCHOBOIO yC-
MinrHoro BeneHHs OizHecy. Came TOMY BHKOPHC-
TaHHS PI3HOMAHITHUX MapKETUHTOBUX CEPBICIB €
HEe TIIBKH aKTyaJdbHUM, ajle H HeoOXigHuM
MOMEHTOM B yMOBaX >XOPCTKOI KOHKYPEHIIi Mix
BUPOOHWKAaMU MPOAYKIIIT 1 OCIYT.

TepMiH «MapKETHHTOBHIA CepBic» 3'SIBUBCS
MOPIBHAHO HENAaBHO, 1 TOMY cepel MapKeTOJIOTiB
e He CKIJIAIOCA €JUHOI AYMKH, IO K BiH TOYHO
BU3HA4ae. Hepinko mijg MapKeTHHTOBHM CEpBicOM
PO3YMIIOTh KOMITJIEKC MAapKETHHTOBUX 3aBJaHb,
AKMH MOXe OyTH TepeJaHuii Ha TIOCTiiHe
00CITyroByBaHHs CHeEIiali30BaHili MapKETUHIOBIH
KomrtaHii [1].

MapkeTHHIOBI cepBicH JIONIOMAararoTh
BUPOONSATH TOBapW, HajaBaTH Tmociayru abo
MPOBOJIUTH TIONITUKY BIAMOBIAHO 1O BHUMOT

CHOXKUBAYiB, MIAMPHEMCTB 1 cycminbeTBa. Kpim
TOTO, BOHH JI03BOJISIIOTH 3HAYHO 3HWKYBATH Pi3HI
BuAM  pusuky (QiHaHCOBI #  KOMepIIiiiHi),
MOKa3ylOTh CTaBJICHHS MOKYMNLiB 10 TIE€BHUX
TOBapiB ab0 TOCIYr, 3HAa4HO 301UIBIIYIOThH
e(EeKTHBHICTh PUHKOBUX 3aXO/JIiB.

AHaJIi3 OCTaHHIX JOCTiUKeHb i myOJiKamii.
[Turanns, MPUCBSYEHI MapKETHHTY,
MapKETUHTOBUM JIOCIIJDKEHHSIM, MapKETHHTOBUM
KOMYHIKAI[isiM 1X @i, 3aBIaHHSA, HaOpsIMHU Ta
mpolec 3AIMCHEHHS BHBYAJM TakKi MPOBiJHI
HaykoBmi sk ®. Koriep, B. Bonr, K. Hapem,
O. Coupepc, T'inbepr A.  UYepuimuip, Tom
JLx. BpayH, Ta in. [2,3].

Cepen BITUM3HSIHMX HAayKOBLIB, IO 3aiiMauCs
JIAHOI0 TMPOOJIEMAaTHKO Ta 3pOOMIIM CYTTEBHM
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BHECOK Y PO3BUTOK OKPEMHX MAapKETHHTOBUX
cepBiciB B Ykpaini moxxHa BuaimuTH A.B. Boiivaxk,
C.C. l'apxaBeHko, A.O. [TaBnenko,
B.IL. IMumunuyk, T.O. IIpumak, 1JI. PemerHikosa,
A.O. Crapocrina, 1.B. Jlmmk, O.B. Kymupko Ta
iH.[4,5]. OgHak, poOOTH 31e0ITBIIIOT0 CTOCYIOTHCS
TEOPETHUHUX i MIPaKTUYHUX HaIpsIMiB
BHKOPHCTAaHHS MAapKETHHTOBHUX CEpBICIB 1 He
PO3TISAAIOTH HOTO SIK OKpemuid B OizHecy. Came
TOMY OIliIHKa CydYaCHOTO CTaHy, MpoOJieM Ta
MEPCICKTHB  PO3BUTKY pPUHKY MAapKETHHIOBUX
cepBiciB B YKpaiHi HaOyBa€ akTyallbHOCTI.

®opmyaoBaHHA 1ijed crarTi. MeToro crarti
€ OIllHKa Cy4YacHOro CTaHy, mpo0jieM Ta
MEPCICKTHB PO3BUTKY PUHKY MAapKETHHIOBUX
cepBiciB YKpaiHH.

Onuc OCHOBHOrO MaTepiajdy AOCTiIKeHHS.
Jlocmipkyroun  Cy4acHHM CTaH, mpoOJieMu Ta
MEPCICKTUBA PO3BUTKY PHUHKY MAapKETHHIOBUX
cepBiciB YkpaiHu, mepir 3a Bce HEOOXiJHO AaTu
BU3HAYCHHSI MOHATTIO «MAPKETHHTOBUI CEPBiC.

Y  3HaueHHI  «OKpeMa  MOCIyra»  Mifg
MapKETUHTOBUM CEPBICOM PO3YMIIOTH OY/Ab-SKUii
MPOMOYIIEH TOBapy abo MOCIYTH, IO HaJIa€ThCs
CIIEI[ialli30BaHOK) MapKETHHTOBOK KOMITaHIEI Ha
YMOBax ayTCOPCHUHTY. Y 1bOMY BHWITAIKy 10O

MapKETUHIOBOTO  CEpBICY  BIJIHOCATH  TIEBHY
MapKETHUHIOBY JiSUTBHICTD HiAPUEMCTBA,
NoB'A3aHy 31  34IHCHEHHSM  KOHTaKTiB  3i
crioxkuBadamu. Sk mpaBwio, |y 4HCIO

MapKETUHTOBUX CEPBICIB MOXKYTh OYyTH BKJIFOUEHI
NPaKTUYHO BCi MapKETHHIOBI 3aBIaHHS  3a
BHHATKOM Oe3nocepeanix mpoaaxis [1].

Ha mnpaktumi po3pi3HSAIOTh HACTYIHI
MapKEeTHUHTOBHX cepBiciB (mociyr) [1]:

—  Tloniitamit mapkerunr (event marketing) —
L€ OpraHi3alis AIJIOBUX 1 pO3BaKaIbHUX 3aXOiB,
BKIJIIOYAIOYM TaKOX OJaromiifHi, KyJbTypHI H
coliaiabHl aKIii;

—  Hudposuii mapkerunr (digital marketing)

1€ MapKeTUHTOBHH CEpBiC, 3aCHOBaHH Ha
BHKOPHCTAaHHI  CIIEKTPOHHUX  KOMYHIKaIliHHUX

BUJIH
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TEXHOJIOTiH. Haituacrimie nuQpoBuit
MapKEeTUHTOBUI cepBic Oa3zyeTbes Ha
BUKOPHCTAaHHI TEXHOJIOTiH CTUTHHUKOBOTO 3B'SI3KY
i IntepHery;

—  TlpocyBanns mponykii (trade promotion)
— II¢ PEeKJIaMHI W MapKETUHIOBI MPOMOAKINI B
TOYKAaX MPOIAXKIB;

—  JIupext-Mapkerunr (direct marketing) —
MapKeTHHTOBHH CepBiC, AKHHA MPHUITyCKaE TpsMe
CHUIKYBaHHS 3 TENEpIlIHIMA W MOTEHUIHHUMH
KIIIEHTaMH 32 JTOTIOMOTOI0 TomTH, [HTEepHETY ab0
Tenedony ( KOJII-LIEHTPH);

—  Mapkerunrosi gocmimkenns (marketing
research) — MapKeTHHIOBHUI CEPBIC, 3aBASKU SIKOMY
3aMOBHHUK OJIEPKY€E IOCTOBIpHY iH(popMamio mpo
CTaH PUHKY B JOCIIDKYBaHUHU IepioJ, 30Kpema,
pO3MipH  pUHKY, JHHaMiKy WOTO pPO3BUTKY,
KITIOYOBHUX TPABIIIB 1 MPOBiJHI TOPTOBEIbHI MAPKHU;

cTpareriyne
TISUTHBHOCTI;

—  3B'3KH i3 TpoMaacekicTio (PR);

—  Oprani3arrist BACTaBKOBOI TisITLHOCTI.

OcHOBHHM JDXKepernoM iH(opmarii s aHaizy
PUHKY YKpaiHCBKUX MapKETHHIOBHX CEpPBICIB €
MixHapoHa Acoriarisa MapkeTUHTOBUX
Imimiarue (MAMI) —  odimiiira  ramy3eBa
oprasizariisi puHKY MapKETHHIOBHX CEpBICIB, sKa
noeauye Omm3pko 50 arentctB [6]. CtBOpeHa 19
TpaBHs 2006 poxy. MAMI 3miiicHIOE psn
MPOEKTIB: MyONiKye MPOTHO3M PO3BUTKY PHHKY,
MPOBOJUTH  JIOCTI/DKEHHS, CKJIaJa€ PEUTHUHTHU
arcHTCTB MapKETHHTOBHX CepBiciB 1o
KpeaTHMBHOCTI ¥ J0X0JaM, OpraHi3oBy€ OCBITHI
3aX0JU I JOCBIMUYEHUX 1 MOYMHAIOYMX (DaxXiBIiB
raiysi Ta iH.

MAMI Hamae knacudikamito MapKEeTHHTOBHX

MJIaHyBaHHA MapKCTI/IHFOBOI

— Korcantuar B ranygi MapKETUHTY, CepBiCiB 3a iHCprMeHTapieM TaKUM 4YHHOM
BKJIIOYa0YH OlepaTUBHUN MAapKETHHT i (rabum. 1).
Taoauns 1
Kaacudikanis MapKkeTHHIOBHX cepBiciB 3a iHcTpyMeHTapiem [6]
Buan Onuc
MapKeTHHIOBHX Iepenik nocayr
- BKJIIOYAE He Bxi110uae
cepaiciB
1 2 3 4
Po3po0Oka crparerii mporpam Poboty mepconany, po3poOky it | Texuiuni oOcsru cMc Tpadika
10 CTUMYJTIOBAHHIO NIPOJAXKIB. | NMPOBEIECHHS POSm i | KOMIaHiH, MO CIIemiani3yloThCsl Ha
Po3po6ka HalioHAIBHNX i KOHCTPYKIIiH SIK YacTHHY | HaJaHHI MOOUTBHHX IOCIYT, Meaia
JIOKaJBHUX TIPOTPaM I10 KOMYHIKamiifHOT ~ kammaHii 31 | OromkeTn Ha PO3MILICHHS
CTHMYJTIOBAaHHIO TIPOJIAKiB: CroXuBaveM, OyKipyBaHHS MICIb | peKIaMHOI KOMYHiKaii B
CTBOPEHHSI KPEaTHBHUX JUIsL TIPOBECHHS aKTMBHOCTEH, | MIATPHMKY MPOMO aKTHBHOCTI Ha
KOHIIEMIII i, MaTepiaiB. cMc 1 BeO komyHikamito sk | TB, pamio, TpaHcmopti ¥ iHIIHX
[liarotoBka, opraHiaiis i YaCTUHY KOMILUIEKCHOI | Meia HOCisSX, TeXHIuHi 00caru
MIPOBE/ICHHS MOJIBOBUX POOIT: KOMyHiKalii 31 CIOXXMBaueM Yy | CepiiHOTO TPOBENCHHS MPHUHT i
CEMILTIHTH, IeTyCTallii, paMKax  akiii, 3aKymiBiIo W | IHIIUX CTaHAapTHUX MaTepialis,
MOJAPYHOK 32 MOKYIIKY, MOIIUPEHHS PU30BOTr0 (OHIY SK | CYBEHIPIB Yy SKOCTI IpPOJAKIIH
po3irparri/KoHKypcH, 30epu i YaCTUHY KOMIUIEKCHOI MpOTpaMu | Xay3a, YydJacTb HpPOMOYTEpiB ¥
OJIEPIKH, TIOIIUPEHHS KOMYHIKaIii 31 CIIo)kKuBauemM TONIITHYHUX MITHHTaX
o iH(pOpMaLiTHUX MaTepiatiB,
Z KOHCYJIbTYBaHHS Y TOJIHMIb
E CrBopeHHs i npocyBaHHs poMo- | ITinTpumka poOoTH iHTEepHET
é calTiB, TMpPOBEICHHS IHTEPHET | MarasuHiB, IPOJAXK Yepe3 IHTepHeT
< MPOMOYIIICHIB, po3poOka | TOBapiB i HOCIYT, CTBOPEHHS 1
= OaHHEepHOI pekinamu, poboTa i3 | MATPUMKA IrPOBUX CAaWTIB (HE B
5 coIMepekaMH B IHTepecax | paMKax MpOCyBaHHS OpEHIIB),
% Openny, PR-miarpuMka akmiit IHpOPMAIIITHUX IOPTaNiB, MEIiHHI
% OFOJDKETH B iHTEPHETI
(@)
o Po6ora i3 610repamu,
MO/iIepaTOpaMHu, TBOPISIMH i
PO3MOBCIOPKYBaYaMU KOHTEHTY
MoOGinTpHAN MapKETHHT: IIpomaxx MOOITEHOTO KOHTEHTY,
SMS/MMS/IVR/bluetooth SMS romocyBaHHS B IATPUMKY
IHTEpaKTHB y KOHChIoMep pomo, | Th mpoektiB, SMS Ttpadik Tperix
po3po6Ku Ha 6a3i MOOITEHOT oci0, MeiitHi OrOIKETH
JTOTTIOBHEHOI PeasTbHOCTI, MOOITEHOT0 MapKETHHTY
JBOBHMIPHOTO KOJIyBaHH:,
re0JIOKALIfHIX IHCTPYMEHTIB,
CTBOPEHHs MOOLIBHHX CaMTIB,
JIOJATKIB, pEKIIaMHOTO Mejia-
KOHTEHTY 1 OpEHJJOBaHUX irop
JUIst MOOUTBHUX TIaThopM
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TRADE MARKETING

2 3 4
Po3pobxka pimens i crparerii B | Ilnan kammawii it TBop9a inest mo PoGota field force 1no
rajy3i TOproBeIbHOTO aKTHBALil MPOAaXxiB OpeHy; MpUHMaHHIO i JIOCTaBIi
MapKETHHTY, JOCHIIIKEeHHS B MOJIITHKA KaTeropiHOTO 3aMOBJICHb y TOPTOBENIbHI TOYKH,
po3apobi (Trade Marketing MEHEKMEHTY; KOHIIETILIis JIOTiCTUYHI MOCITYTH 31

Strategic Planning and
Marketing Audit):

MepueHIai3uHry; ¢pyHkuionan POSm
i TOPrOBEJILHOTO 00JIa THAHHSI

TBopua po3podka TM-
KOMYHIKami:

JluzaitH 1 komipalTHHT
MpEe3eHTALIITHUX MaTepialiB It
3aKyIHHKIB; CTBOPEHH:/0(OPMIICHHS
promo-packs i gift-packs; nu3aiis i
KoHcTpyroBaHHSI POSm i
TOPrOBEJILHOTO 00JIaHAHHS,;
po3poOKa cyBeHipHOT mpoyKLii i
HpU3iB UIsI MOTHBALIHHKX IIPOTpaM

[IporpaMu cTUMYITIOBaHHS
MIPO/IaBIIIB:

MoTuBaniiiHi IporpamH i3 Npu3amMu
3a BUKOHAHHS YMOB; TpeHiHrH it
iH(pOpMyBaHHS MPOAABLIB;
IIpoBeeHHS 3aX0/iB Al JUIIEPiB

[onwoBi poboTH:

MepueHgali3uHr BUAUICHAN 1
CIIOJTy4YeHHUil, KOHCYJIBTAHTH Y
HOJUIB, PO3APiOHI MOHITOPHHTH,
TaEMHUIT OKYIIeLb, IEpPEnrc
TOPTOBELHUX TOYOK, AyTCOPCHHT
HepCoHAIy

30epiraHHs i JOCTaBKH MPOAYKII{
B TOPTOBENBHI TOUKH, OpraHizalis
HOBUX KaHaJiB AuCTpuOymii H
3nilficHeHHs TopriBmi ( y TOMY
yucai e-commerce), ayrcraddinr
HepCcoHaly.

Mo0GinpH1 MApKETHHT
SMS/MMS/IVR/bluetooth
IHTEpaKTUB y TPEH I MPOMO,
CTBOPCHHSI MOOLILHUX CaHTIB,
JIOJATKIB

EVENT MARKETING & SPONSORSHIP

Po3pobka xoxmnemnmii moxii i
peadizamis

Non-media crioHCOpCTBO,
KOHIIEPTH i (ecTUBAT, SKi
MPOBO/SITHCS B paMKax LIOY-
Oi3Hecy, He Ha 3aMOBJICHHS
okpemoi TM. MeniiiHi OromkeTn
Ha aHOHCYBaHHS 3aXO0JiB,
TeXHIYHUIT OYKHHT,
3iCHIOBAHUH CIIeLiaTi30BaHUMU
TpeTiMu ocobamu (He TPsAMO 3
KiHI[CBUM 3aMOBHHKOM).

IToxii TM st KiHIIEBOTO
CIIOXKHBaYa

Crenianpai nonii (Festivals, Road
Shows, Street Events, Test Drive);
noiitanit cemrutiar (Horeca);
(hnemmoOu; MPUCYTHICTH/aKTHBALTIS
TOProBeJILHOT MapKH B
CIIOHCOPCBHKUX, KYJIbTYPHHX,
OJIaroJiHKX, COLIaTbHHUX,
CIIOPTHMBHHUX 1 IHIINX Iporpamax

IMoxii TM ays Oi3Hec
CITO’KMBaYa

Kopmnoparussi 3axoau (Conferences,
Seminars, Exhibitions, Presentations,
KOPIIOPATHBHI CBSITA)

Experiential Marketing

[HTepakTHBHI iHCTANSLIT B paMKax
3axo/iB a0o B MicusX cKymueHHs LA
TOProBelbHUX MapOK

MoOGiTpHAN MapKETHHT:
SMS/MMS/IVR/bluetooth
IHTEpPaKTUB B iBEHTaX, PO3POOKH Ha
6a3i MOOLITBLHOI JOITOBHEHOT
peanbHOCTi, IBOBUMIPHOTO
KOJIyBaHHSI, T€0JIOKAIliHHUX
IHCTPYMEHTIB, CTBOPEHHS MOOLITEHHX
CaiTiB, TOJATKIB, PEKIAMHOTO Mejlia-
KOHTEHTY i OpEHIOBaHUX irop IS
MOOUTFHHX MIaThOpM

[Ipomax MOGITEHOTO KOHTEHTY,
SMS romnocyBaHHS B HiITPHMKY
TB npoexriB, SMS Tpadik TpeTix
0ci0, MeiiHI OFOKETH
MOOIIBHOTO MapKETHHTY
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Ilpoooeoicenus maoa. 1

1 2 3 4
Po3po0bka crpareriit modynoBu
MEPCOHANII30BAHUX BiAHOCHH,
IIporpam JIOSUTBHOCTI 1 iX
peaiizais
JlocTaBKy KaTaJoTiB KaTaJ0XHOi/
JTHUCTaHIIKHOT
. . . | TopriBni/TenemMarasuHis,
PexstamHi 3BepeHHs (IepcoHaTi30BaHi
. . . JIOCTaBKy TOBapy, IpHAOAHOTO
I HeTIlepCOHATI30BaHi), 0
. 3aMOBHHKOM, OILJIaTa 3a TOBAp y
BiIIIPABIISFOTHCS MOIITOKO 260 R
, paMKax KaTajoxKHOi/
Kyp'€PCHKOIO JOCTABKOIO, N
[Mocmyrn npsiMOTo pO3CHIaHHS : . JIMCTaHI[IHHOT
BiNpaBIICHHS NPU30BOTO GoHAY i S .
. TOPTiBIi/TeNeMara3uHis,
nepepaxyBaHHS KOLITIB 5K .
MOBEPHEHHS KOLITIB y paMKax
BHHAropojia B paMKax N B
. KaTaJIoXKHOI/ AUCTaHLIHHOT
PEKJIaMHHX/TIPOMO aKIii L .
TOPTiBJIi/TeneMara3uHis,
HOILUTOBY/KYp'€PCHKY IOCTABKY
npecu
. 36ip i 00poOKa 1aHUX y paMKax
30ip DaHUX y pamKax b 106p JIAHAX Y P
. COIIOJIOTIYHHUX, IO THIHHX
. PEKIIAMHHX/IPOMO/JIOSIITI TIPOTpaMm, N .
VYupasniHHas 06a3aMy JaHUX . o AKTHBHOCTEH, KaTaJI0XKHOi/
YIpaBJIiHHA W MiATpUMKa 6a3 JaHUX, U
X . JIMCTaHI[IHHOT
00po0OKa TaHUX 1 aHATITHKA S .
TOPTiBJIi/TeJIeMara3uHisB
O] IMpogaxi no tenedony,
= . oy MiATPUMKA KaTaJI0KHO1/
— ITinTpuMKa peKIaMHUX/TIPOMO aKIii AV
w S . .| mucraHWiiHOI
Y IMocmyrn xomn-ueHTpy abo (rapsyi miHii), cryx0a 1Mo miaTPUMIT - .
o . TOpTiBIIi/TeNeMara3uHis,
< kontakT-eHTpy (Call&Contact | crioxkuBaviB GpeH/Ty, OMUTYBAHHS . LT . .
i) . M COLiOTOTIYHI ¥ MONITHYHI
> Centers Services): CIIOJKHBAYiB 3 TOPYUYCHHS il B L
. OITUTYBAHHS, TEXHIYHI 06CSATH 1O
> iHTepecax OpeHIy . .
H iITPUMILi, TIOCIIYTH KOHTaKT
< LEHTPY, TPETiX 0ci0
6 CTBOpEHHS i MPOCYBaHHS CaiTiB
- MPOTpaM JIOSIIBHOCTI, PO3pOOKa
OaHHEPHOI peKIamMu, podoTa i3
colMepexaMHu B iHTepecax OpeHay,
PR -migTpuMka akiii
[MigTprMka poOOTH iHTEPHET
Mara3uHiB, IPOJIaK Yepe3
. IHTEPHET TOBAPIB i MOCIT
Pob6ora i3 Gorepamu, P Bap T
. CTBOPEHHS it miATpUMKa irpOBUX
MOZepaTopaMu, TBOPIIIMH i o
caiTiB (HE B paMKax MPOCYBaHHS
PO3MOBCIOKYBauaMH KOHTCHTY L .,
OpeHaiB), iHpopMarifHHIX
MOPTAJIiB, MEiifHI OFO[DKETH B
iHTepHeTI
MoOGinpHHAN MapKEeTHHT:
SMS/MMS/IVR/bluetooth
inTepaktuB y CRM mporpamax,
Ppo3po0OKu Ha 6a3i MOOLITEHOT
JIOTIOBHEHOT peanbHOCT,
JBOBHMIPHOTO KOJIyBaHHS,
re0JIOKAIIfHIX IHCTPYMEHTIB,
CTBOPEHHsI MOOLILHHX CaMTIB,
JOJIATKIB, pEKIIaMHOTO Mejia-
KOHTEHTY i OpEHIOBaHUX irop JJIs
MOOUTFHHX MIaThOpM
2
& O
|_
o<
<Z( O Life placement, ambient media, viral
b :Z> campaigns
% =
=
Z0
o
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Curyarliss Ha PUHKY MapKETHHTOBHX CEPBICiB
mpsAMO ~ 3aJICKUTh  Bil ~ €KOHOMIYHOrO i
MOJIITUYHOTO TIOJIOKCHHS B KpaiHi.
OpHak, SKIIO OIIHIOBAaTH KAapTHHY B IIJIOMY,
MOXHa TI00aYWTH, IO HE BCI MapKETHHTOBI
cepBicH po3BUBaNIUCS otHAKOBO (puc. 1,2) [7].

Sk BUIHO 3 pUCYHKIB 1,2 HAMOUTBIT KPUTHIHUM
mutst puaKy 0yB 2014 pik. CnocTtepiraiocst maiHHs
Maibke Mo BCIM BHJaM MapKETHHTOBHUX CEPBICIB —
IO TOB’S3aHO 3 EKOHOMIYHOIO 1 MOJITUYHOO
KpPH3010, BTPATOI0 YACTHHU TEPHUTOPild, HU3BKOKO
KyMiBEJIBHOIO CIIPOMOXHICTIO 1 SK HAclioOK —
3MEHIICHHSIM MapKETHHT-0I0[)KETIB.

JAnmHaMiKka po2BHKY PHHKY MapKeTHHIOBHX cepBiciB
B YKpaiHi, MJIH.I'PH.
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Puc. 1 3aranpHa AuHAMiKa pO3BUTKY PHHKY MAPKETHHIOBUX CcepBiciB

Ykpaiui, MiaHTpH [7]
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Puc. 2 [IuHamika po3BHTKY PHHKY OKPEMHX MAPKETHHIOBHX cepBiciB B YKpaiHi, MIHTpH[7]

*  Jleski Oaui 6i0cymHi

Trade marketing, Consumer marketing —
CepBicH, SKI TPOTHO30BAaHO JIAIOTh IIBHIKUI
pe3yNbTaT HE3aJeKHO BiJI EKOHOMIYHOI CHTYaIlii B
KpaiHi, pO3BUBAIOTHCS OUIBII PIBHOMIPHO, TOMI SIK
inmi — Loyalty marketing, Event marketing,
Nonstandart communications cXuibHiI 40 3HAYHUX
KOJINBAaHb y CBOEMY PO3BUTKY, OCKUIBKH HE JTAIOTh
Takoi IMIBUAKOI TPOILIOBOI Bijijadui ¥ BUMAararTh
3HAa4YHUX (PiHAHCOBHUX BHUTpAT.

B 2016 poui puHok mokazaB pict Ha 13%.
YacTkoBo mudpa MOSICHIOEThCS 1HQIIALIEO, ane |

202

00'€eKTUBHO aKTHBHICTh PEKJIaMOABIIB CTaja
Habarato BuIOK0: Oinblie TeHAepiB, Oijbie
peaizoBaHMX MporpamM HIK B IONEpeAHi JBa
poxkwu [3].

SIkio mpoanaltizyBaTi OKpemi cepsicu — Trade
marketing, Consumer marketing mnoxa3zamu
muHamiky +10 - +15%, Event marketing nokasas
pict Ha 20% y mnopiBusHHI 3 2015 p. [emo
NOBUTBHIIIMKA  3picT  mokasyrorb  Nonstandart
communications (ta6su. 2) [7].
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Taoaunga 2
OO0csarn puHKY MapKeTHHIOBHX cepsiciB 2014—2016 pp. Ta npornos Ha 2017 p.

O6csr O6csr ;{:mn O6csr ;{jiﬂn O6csr ;ZLHH

e e e S T S N e
' " | 2014 ’ 2015 ’ 2016
O6car puHKy MapKeTHHTOBHX
cepBiciB 1672 1633 -2,3% 1848 13% 2123 15%
YCBOT'O
Y tomy umci:
Trade marketing
(Mepuanpnaiizunr, Trade
658 691 5% 795 15% 914 15%

promo, ITporpamu moTuBamii
1 KOHTPOJIIO NEPCOHATY)
Loyalty marketing (Mailing,
DB management, Contact- 561 561 0% 617 10% 710 15%
Center)
Consumer marketing 293 249 -15% 286 15% 329 15%
Event Marketing and 85 72 15% | 86 20% | 104 20%
Sponsorship
Nonstandart communications
(life placement, ambient 75 60 -20% 63 5% 66 5%
media)

Buxomsun 3 Tabnumi 2 MoKHa 3pOOUTH
BHCHOBOK, I[0 Taly3b 3yMijla aJanTyBaTHCh [0
HOBUX peallii 1 3araJioM CIOCTEepIraeTbcs
MMO3UTHBHA JHHAMIKA.

OpnnHak 3a OIIHKaAMH PI3HUX CICMIaTIICTIB, IS
YKpalHCBKOTO PUHKY MAapKETUHTOBUX CEpBICIB
XapakTepHa HU3Ka rmpooiieM, a came (puc.3):

Ykpaini

OcHOBHI Mpo0/ieMH PUHKY MAPKETHHIOBHX cepBiciB B

MomiTnuni ‘

Exonomiuni

ComianabHi

) | )

HecrabinpHiCTh MOMITHYHOT
cuTyarfii

SHUKCHHS Z[OXOI[iB HACCJICHHA ‘

Hecraua xBamidikoBaHHX
KaJpiB

HerperynsoBaHicTh 3aKOHO1aBUOT

—[ Bucoxkwnii piBesb iHIAmIIT ]

HerotoBHicTh yKpaiHCEKHUX

6asu

KITIIEHTIB 10 KPEaTHBHUX

Brpara wactuHu puHKY Yepe3

pimeHs
3arocTpeHHs
BHYTPIIIHBOTTy3€BOT
KOHKYpPEHIIT 3pocCTaHHs JEMITHTY Ha

a”ekciro APK Tta 0oiiosi aiiil Ha

PHHKY, TOJEKY/IH 32

CXOJli KpaiHi

MapKETUHTOBHX OFOIKETIB

PaxXyHOK 3HUIKCHHSA SIKOCTI
HaJJaBaHUX MOCITYT

3arajnpHe nagiHHs

- %

Puc. 3 OcHoBHIi npodJjieMu pUHKY
* Cknadeno asmopom

Buxonsun 3 pHCYyHKY BHUIHO, IO OCHOBHI
Mpo0JIeMr YMOBHO TOJIUJIEH] Ha 3 BUIM: TTOJIITUYHI,
€KOHOMIYHI 1 cormjaibHl. | KO MOMITHYHI 1
CKOHOMIYHI NpOoOJIeMH € 3pO3yMIIUMH IS

YKpaiHCBKOTO PHHKY 1 B3a€MOIOB’S3aHI MiX

MapKeTHHIOBHX cepBiciB B YkpaiHi*

co0010, TO coliaabHi
OUTBILIOTO YTOYHEHHS:
HecTada KBaJTi(hiKOBaHUX KaJIpiB
MTOSICHIOETBCS THM, IO ICHYE ICTOTHHIM BINTIK
KpeaTuBHUX (axiBLiB, HacaMmIiepea Bi3yalbHUX

npobiemMu moOTpeOyIOTh
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CIICIIaTPHOCTEH:  apT-IUPEKTOPIB, THU3ANHEPIB.
Bonwu iinyte y cymixkai ramysi — [T, 30kpema y
relMiHr-cTynii, y 3axigHi MYJIbTUIUTIKALifdH
MPOEKTH, a TaKoXK y IIoMy Ha (pinanc Ha
3akopAoHHI puHKH. [IpryunHa BiATOKY — TpoIIOBa.
B IT-mpoekTax omiara mpuB'si3aHa A0 BAJIIOTH Ha
MPOTHUBAary OIJiaTi B TPUBHAX Oe3 iHaekcalii abo 3
MIHIMAIBHOIO  IHAEKCAIli€l0 B  YKPalHCHKHUX
arerrcTBax. OgHaK Opakye He TUTBKH iX — HECTada
KBaJIipiKOBaHUX KaJAPIiB CHOCTEPITa€ThCs 1 CEKTOPI
Event Marketing, MapkeTHHTOBHX IOCIiIKEHb Ta
in.[8];

—  3pOCTaHHs AEMIIIHTY Ha PHHKY, MOJIEKYIU
3a paXyHOK 3HIKCHHS SKOCTI HaJaBaHUX IOCIYT.
BinOyBaeTscsi yKpyHmHEHHS TpaBLiB PEKIAMHOTO
pPHHKY, TOMYy IO HEBEIMKI AareHTCTBa He
BUTPUMYIOTh YMOB HICIISTUIAT B KiIi€HTIB. Benmki
rpaBlli IIHYIOTh CBOIO TMpAIll0, HAIAKOTh SKICHI
MOCITYTH, 1 BCE-TaKW MOBOJATHCS OLIBII €TUYHO B
MOPIBHSHHI 3 HEBEIUKUMH «KUIICHHKOBHMI
areHTcTBamH [8];

—  HETOTOBHICTh YKPaiHCBKHX KII€HTIB MO
KPEaTHBHUX DPillleHb MOSICHIOETHCSI TUM, IO KITI€HT
4acTo caM He JI0 KiHIII pOo3yMi€ 4OTo BiH X0d4e, abo
BCi KpEaTHBHI 3aJlyMKU CTUKAIOTHCS 3 OOMEKCHUM
610 KeTOM [9].

Bci mi mpobnemum 3HAYHO — CIIOBUTHHIOIOTH
3pOCTaHHSl YKPaiHCBKOTO PHUHKY MAapKETHHTOBUX
cepsiciB. OHak, icHye 6e37i4 eheKTUBHHUX PillICHb,
SKi JIO3BOJIITH AareHTCTBAM HE TUIBKM BIAJIO
KOHKYpYBaTH Ha PHHKY, aje i pO3IMUPUTH HOTO.
Cepen Takux pillieHb JOIILHUMHU €:

> [ligBuienHs: BHYTPilIHEO(ipMOBUX
CTaHIIAPTIB SKOCTI 3 OOCIYroBYBaHHS KITI€HTIB,
pO3po0OKa rajy3eBux CTaHAapTIB;

HEPEJIIK BUKOPUCTAHUX JVKEPEJI

> ITiagBuILIEHHS kBamidikamii
MpaIliBHUKIB ~ MapKCTHHTOBHX  areHTCTB  3a
JIOTIOMOTOI0  pi3HOMaHITHUX KypCiB, CEMiHapiB,
TPEHIHTIB;

> IIpoBencHHs PI3HOMaHITHHX

KOHKYPCIB 1 CTBOpPEHHS PEKPYTHHI'OBUX CIyXkO0 3
MOLTYKY TAJIAHOBUTOI 1 KpeaTHBHOI MOJIO;

> IMocTiiHUH  MOHITOPHHI  SIKOCTI
MapKETHHTOBUX TTOCIYT, 10 HAAAIOTHCS KIIIEHTAM.

JlaHi 3aX0M iICTOTHO MOMIMIIATh CUTYAIIIIO 5K B
OKpeMHX  areHTcTBax, TaK 1 Ha  PHHKY
MapKETHHTOBHX CEPBICIB B IIIOMY, TO3BOJISIOUH
MiABUIIUTH CTaHIAPTH OOCITyrOBYBaHHS KIi€HTIB
Ta SIKICTb HaJIJaBaHUX MOCIYT.

BHCHOBKH Ta mNepCHeKTHBH MOAATBIIHX
AoCHiTKeHb, B yMoBax €eKOHOMIYHOI 1 MOMITHYHOT
HECTaOUTBPHOCTI, & TaKOX JKOPCTKOI KOHKYpEeHIIil
MapKeTHHTOBI CEpBiCH JIOTIOMAarairoTbh iCTOTHO
MOJIIIIIATA TIPOIaXi TOBapiB, 3pO3yMITH TIOTPEOH
CHOXHBAaYiB 1 CYCHUIBCTBA, BU3HAYUTH  iX
CTaBJICHHS 10 OKpeMHX TOBapiB Ta mociyr. Came
Bil PUHKY MapKETHHTOBHX CEpBICIB 3aJIeKUTh
yCIilHa JiSUTBHICTB OaraTbox CEKTOPIB
E€KOHOMIKH.

[IpoTte Ha pWHKY iCHye HH3Ka MpoOIeM, sKi
1IHOAI  3aBaKaroTh  HAJaBaTH  KIIEHTaM  IIO-
CIIPaBXXHBOMY  sIKicHI mociyru.  [ligBuineHHs
kBami(ikamii TPamiBHUKIB, TOIIYK TaJlaHOBHUTOI
MOJIO/Ti, pO3poOKa Taly3eBHX CTaHAAPTIB SKOCTI
Ha/IaBaHUX T[OCIAYr TIpU3BEAe JI0 3arajbHOTO
3pOCTaHHSI pUHKY  MAapKETHHTOBHX  CEpBICiB
Vkpaiau. [lepcrieKTHBOIO MOAANBIINX JTOCHTIIKEHb
€ OIliHKa PO3BUTKY 1 €(QEeKTHBHOCTI JisUTHOCTI
OKPEMHUX MapKETHHTOBHUX CEpBiciB YKpaiHu.
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